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Share your 
thoughts on 
social media

Use the hashtag: 

#newsCOneeds

@co_mediaproject

facebook.com/co.mediaproject 

http://bitly.com/cmp_newsletter


Funders & Supporters



Artistic gene skipped a generation

Artist, volunteer Colorado Media Project Denver School 
of the Arts



A Decade in Decline
Colorado’s Journalism Workforce

Source: Occupational Employment Statistics Program,
Colorado Department of Labor and Employment



The digital ad duopoly
Local news can’t compete with the tech giants

U.S. online-ad market share 
controlled by Google and 
FACEBOOK in 201860%



Public pathways for 
supporting local news 



Joint membership
& marketing pilot 



CPR + 
Denverite



COLab





today’s materials are available online

https://coloradomediaproject.com/arts-culture/



Continue the 
conversation!

Subscribe to 👉 Forward,
our monthly newsletter:
bitly.com/cmp_newsletter  

medium.com/colorado-media-project

@co_mediaproject

facebook.com/co.mediaproject 

coloradomediaproject.com

info@coloradomediaproject.com

http://bitly.com/cmp_newsletter
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Michael C. Gadlin
RMPBS Host “Arts District” & Contemporary Artist.

Michael C. Gadlin
RMPBS Host “Arts District” 

& Contemporary Artist



COLab COllage COncept...

Let’s play together!



Placement of our cool collaboration.



How we make the picture work...

Make order out of chaos... 



You!



Example of collage art! 
by Michael Gadlin.



2019 Survey of Arts Access and News Media

Colorado Media Project 
Statewide Survey



We did a survey!
� Who: 2,039 Colorado residents

> Oversample of African American and Hispanic populations to 
understand any similarities and differences

> Oversample of rural areas to understand any similarities and differences

� What: Online panel survey
> Weighted to account for age, region, and race/ethnicity

� When:  July/August 2019

� Where: Statewide

� Why:  Learn about the intersection of news media with arts and culture. 

Colorado Media Project



Statewide, plus Ten Regions

Colorado Media Project



Colorado Media Project

Arts and Culture Activities

Photo by Markus Spiske on Unsplash

https://unsplash.com/@markusspiske?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/arts?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


People participate in a variety of 
activities

Colorado Media Project

Museums – 44%
Festivals – 40%
Ticketed live 
performance – 
38%
Made own art – 33%

Food, fashion, art, design 
event– 31%
Historic site or building– 
31%
Non-ticketed live performance– 22%

None of these things – 15%
Bought original art – 12%

Went to an independent film – 8%

Attended an author event– 4%

Other– 2%

� Have you done any of the following in 
Colorado during the past 12 months? 
Check all that apply. 

Photo by Toa Heftiba on Unsplash

https://unsplash.com/@heftiba?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/dinosaur-skeleton?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Participation is broad

Colorado Media Project

85 percent have participated 
in an arts and culture activity 
in the past year

They’ve averaged 2.6 
different types of activities

15 percent have not 
participated

48 percent have traveled 
more than 50 miles in the 
past 12 months to an activity

� Have you done any of the following in 
Colorado during the past 12 months? 
Check all that apply. 

Photo by Product School on Unsplash

https://unsplash.com/@productschool?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/audience?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


And yet they want more…

Colorado Media Project

92 percent would like to do 
more arts and culture activities

Areas of Interest
35% - Museums
33% - Festivals
32% - Food, fashion, art, design events
31% - Ticketed live performance
28% - Non-ticketed live performance
24% - Historic site/ building
18% - Make own art
14% - Buy original art
11% - Go to independent film
8% - Attend an author event
8% - None of these things

� Q8. Which of the following things would you 
like to do more of if there were no barriers to 
doing so?  Check up to three.

Photo by Charles 🇵🇭 on Unsplash

https://unsplash.com/@charlesdeluvio?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/desire?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Colorado Media Project

Getting The News

Photo by Matthew Guay on Unsplash

https://unsplash.com/@maguay?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/media?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


Lots of tools are used to get news 
and community information

Colorado Media Project
� Which tools or methods do you regularly use to obtain news 

and community information? Check all that apply. 



But two dominate as the primary tools

Colorado Media Project
� Which of these tools or methods do you use most often to 

get news and community information?  



And preferences vary strongly by age

Colorado Media Project
� Which of these tools or methods do you use most often to 

get news and community information?  



There are several common sources 
of arts and culture information

� 37% - Advertisements

� 24% - Direct Contact
� 21% - Instagram
� 18% - Arts and Culture Websites
� 10% - Twitter
� 9% - None of the above

Colorado Media Project
� Do you get information about local or state arts, 

cultural, and creative events from any of the 
following sources?  Check all that apply.

47% - News Coverage

50% - Facebook

53% - Word of Mouth



News use increases with age

Colorado Media Project
� Do you get information about local or state arts, 

cultural, and creative events from any of the 
following sources?  Check all that apply.

18-24 25-34 35-44 45-54 55-64 65+
News

59%

News

69%

News

49%

News

45%



Social media use increases with youth

Colorado Media Project
� Do you get information about local or state arts, 

cultural, and creative events from any of the 
following sources?  Check all that apply.

18-24 25-34 35-44 45-54 55-64 65+
Instagram

52%

Facebook

64%

Facebook

57%

Facebook

51%

Facebook

48%



Word of mouth and ads are somewhat ubiquitous

Colorado Media Project
� Do you get information about local or state arts, 

cultural, and creative events from any of the 
following sources?  Check all that apply.

18-24 25-34 35-44 45-54 55-64 65+
Word of 
Mouth
52%

Word of 
Mouth
58%

Word of 
Mouth
56%

Word of 
Mouth
51%

Word of 
Mouth
54%

Word of 
Mouth
46%

Ads

36%

Ads

44%

Ads

38%



There’s lots of potential for triangulation

Colorado Media Project
� Do you get information about local or state arts, 

cultural, and creative events from any of the 
following sources?  Check all that apply.

18-24 25-34 35-44 45-54 55-64 65+
Instagram

52%

Facebook

64%

Facebook

57%

Word of 
Mouth
52%

News

59%

News

69%

Facebook

51%

Word of 
Mouth
58%

Word of 
Mouth
56%

News

49%

Word of 
Mouth
51%

Word of 
Mouth
54%

Word of 
Mouth
46%

Ads

36%

News

45%

Facebook

48%

Ads

44%

Ads

38%



Social media information comes 
from a mix of sources

Colorado Media Project
� Who produces the social media that you follow most 

closely to get information about arts and culture?



News, marketing, or opinion?

Colorado Media Project
� Who produces the social media that you follow most 

closely to get information about arts and culture?

News

OpinionMarketing



Colorado Media Project

Financial Support of News

Photo by Sharon McCutcheon on Unsplash

https://unsplash.com/@sharonmccutcheon?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/pay?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


More Than Half Aren’t Paying For News

Minority Population
     
Younger Population                 

Democrats

People who rely 
most on television 
to get their news.

Colorado Media Project
� Some local news organizations have been trying different ways to 

increase their financial sustainability.  Would you (or do you 
currently…?



Colorado Media Project

Bundling of News with Arts and 
Culture

Photo by Cytonn Photography on Unsplash

https://unsplash.com/@cytonn_photography?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/handshake?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


People are more intrigued than offput by bundling

Colorado Media Project
You mentioned that you are a paying member of an arts or culture organization.  
How likely would you be to renew this membership if the cost rose, but it began 
including financial support for a local news source that you trust?

Current Members Non-Members



Bundling News with Arts and Culture Memberships

Colorado Media Project
� Would you be more likely or less likely to purchase a 

membership in an arts and culture organization if it included 
support for a local news source that you trust, or vice versa?

Current Members Non-Members



Bundling News with Arts and Culture Memberships

Colorado Media Project

Current Members Non-Members
6.1x Larger



What did we learn?
� Arts and culture activity is widespread
� People want to do more (particularly museums, festivals, ticketed events)
� Reach younger people through their phones and older people through 

television
� People use a variety of sources to get arts information on a continuum of 

news, marketing, and opinion
� More than half are not currently paying anything for news
� There’s potential interest in bundling subscriptions or memberships

Colorado Media Project



And Much, Much More…

� A report will be online.
� An accompanying file to this report provides 

detailed breakouts of data by numerous 
characteristics, including:

Colorado Media Project

• Age
• Denver Metro versus 

Non-Metro
• Education level
• Ethnicity
• Level of trust in news
• Political affiliation
• Primary tool or method 

of getting news
• Region of State



About Corona Insights

Colorado Media Project

Our founder named the company 
Corona because the word means “light.” 
It’s the knowledge that surrounds and 
illuminates an issue; exactly what we 
provide. Our firm’s mission is to provide 
accurate and unbiased information and 
counsel to decision makers. We provide 
market research, evaluation, and strategic 
consulting for organizations both small 
and large. 

Learn more at 
www.CoronaInsights.com

1580 Lincoln Street
Suite 510

Denver, CO 80203
Phone: 303.894.8246



































Hi.



We took our fast boat and followed some hunches
The data confirmed that a lot of 
people just want to know when and 
where things are happening.

We tested two new calendar-focused 
email products almost immediately. 

People liked them.



On the big boat, research informed planning
We’ve been refining beat priorities.

Where can people go? How does art 
touch them? What are the stories 
behind art?



Next, we need to understand user journeys better
What ATTRACTS new readers? 

What EARNS TRUST? 

What DEEPENS RELATIONSHIPS 
between readers and arts, readers 
and us?
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Next, we need to understand user journeys better
What ATTRACTS new readers? 

What EARNS TRUST? 

What DEEPENS RELATIONSHIPS 
between readers and arts, readers 
and us?



In summer 2020, Denverite will add an arts fellow



You might be excited 
about this next part.



(I am.)



Sooner: New CPR News editor overseeing arts



Julie Jackson
Vice President Culture Content



WE LISTENED TO WHAT YOU SAID...

Identified problems RMPM will tackle:
◼Overwhelming amount of information
◼Disconnection
◼Hidden Gems / Little Known Artists & 

Musicians



WE HAVE A LOT OF WORK TO DO!
◼We are committed to Arts & Culture 

Coverage but that's not enough
◼We need to do better
◼Redeveloping INTERNAL processes
◼Developing EXTERNAL processes to meet 

people where they're at 



WHAT'S POSSIBLE? THE SKY'S THE LIMIT!  
Community Design Take Aways:
◼APP? Website? Game App? Kiosks?
◼Calendar with user reviews, location and cost
◼Weekly e-magazine / newsletter / email



"ARTS & CULTURE HUB"

CURATED
ARTS & CULTURE COVERAGE 
FOR COLORADANS



PROCESS FOR BUILDING THE HUB: 
◼Convenings in 2020 -> build community design
◼ Initial Bonfils grant to support development & 

prototype
◼Multi-year process



HOW CAN YOU PARTICIPATE?
◼Design Team / Founding Partner?
◼What can you provide to the 
hub? Content? Funding? 
Community?



BUELL PUBLIC MEDIA CENTER

CREATING CONNECTION & "IN PERSON" 
EXPERIENCES
STATEWIDE COMMUNITY THROUGH 
REGIONAL INNOVATION CENTERS
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